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Reflections on the 4IR,
entrepreneurship and nation-building
initiatives
The MUT Strategy 2020-2025 has not yet been

implemented but the mood at the University is already on

the next five years. In October there were five big initiatives e ) ;. " JQ i
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that indicated that the University was reflecting at the type of o By ' A
graduate it aims at producing, and the kind of nation it would
like to contribute in building. Both these themes take centre
stage on MUT as the University looks ahead. Questions that
the Executive Management Committee (EMC) grapples with
are what we are doing to ensure that by the time MUT
students graduate, they are able to make meaningful
contributions in economic and social development of
immediate communities, South Africa and the world. On
entrepreneurship and raising awareness on the face of the
Fourth Industrial Revolution, the University has begun to
take a concerted effort at highlighting the necessity for shift

in the mindset, and discussed plans to nurture the students

as they embark on a phase in their study and their lives.
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